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THE POLICY CIRCLE
REBUILDING TRUST IN AMERICA



HOW DO YOU ESTABLISH TRUST?
ACCORDING TO THE EDELMAN TRUST

BAROMETER, THE KEY COMPONENTS OF
ESTABLISHING TRUST IN INSTITUTIONS AND

LEADERS ARE:



HONESTY: LEADERS WILL NOT BENEFIT  AT
THE EXPENSE OF OTHERS AND WILL TAKE

RESPONSIBILITY FOR THEIR ACTIONS



FAIRNESS: LEADERS WILL HAVE PEOPLE’S
BEST INTERESTS IN MIND



PURPOSE: LEADERS WILL HANDLE RESOURCES

RESPONSIBLY TO SOLVE  PROBLEMS



VISION: LEADERS ARE COMPETENT AND
CAPABLE OF BRINGING ABOUT CHANGE

WHEN CITIZENS LACK TRUST IN EACH
OTHER AND INSTITUTIONS, “THEY ARE
LESS LIKELY TO COMPLY WITH LAWS

AND REGULATIONS, PAY TAXES,
TOLERATE DIFFERENT VIEWPOINTS OR

WAYS OF LIFE, CONTRIBUTE TO
ECONOMIC VITALITY, RESIST THE

APPEALS OF DEMAGOGUES, OR
SUPPORT THEIR NEIGHBORS… THEY ARE
LESS LIKELY TO CREATE AND INVENT.”
CITIZENS WILL BE HESITANT OR EVEN
UNWILLING TO COOPERATE FREELY IF

THEY DO NOT BELIEVE OTHERS ARE
RESPONSIBLE OR TRUSTWORTHY, OR

BELIEVE THEIR RIGHTS ARE NOT
GUARANTEED AND PROTECTED BY

SOCIETY’S INSTITUTIONS.



FACTS TO KNOW
THE 2020 GALLUP CONFIDENCE IN

INSTITUTIONS SURVEY MARKED THE 14TH
CONSECUTIVE YEAR THAT CONGRESS IS THE

LOWEST-RANKED INSTITUTION AMONGST
AMERICANS; ONLY 6% OF AMERICANS SAY

THEY TRUST CONGRESS “A GREAT DEAL,” AND
46% SAY THEY HAVE VERY LITTLE OR NO

CONFIDENCE IN CONGRESS. 

TRUST IN NEWS SOURCES INCREASED AT THE
BEGINNING OF THE CORONAVIRUS PANDEMIC, BUT

THE MEDIA IS STILL THE LEAST TRUSTED
INSTITUTION BEHIND GOVERNMENT, NGOS, AND

BUSINESSES, WITH TWO-THIRDS OF PEOPLE SAYING
THEY WORRY ABOUT FAKE NEWS AND FALSE

INFORMATION.

ALMOST 70% OF AMERICANS DO NOT TRUST
SOCIAL MEDIA COMPANIES TO DETERMINE
WHICH POSTS ON THEIR SITES SHOULD BE

LABELED AS INACCURATE. BETWEEN
AUGUST 2019 AND JANUARY 2021, THE

PERCENTAGE OF AMERICANS WHO WANT
MORE GOVERNMENT REGULATION OF BIG

TECH COMPANIES ROSE FROM 48% TO 57%.

APPROXIMATELY 37% OF AMERICANS
BELIEVE “MOST PEOPLE CAN BE

TRUSTED,” AND 62% SAY
PEOPLE “NEED TO BE VERY CAREFUL”
AROUND OTHERS, ACCORDING TO THE

WORLD VALUES SURVEY



GOVERNMENT INVOLVEMENT
LEVELS OF TRUST IN GOVERNMENT ERODED DURING

THE LATE 1960S AND 1970S, REFLECTING THE
TURBULENCE OF THE VIETNAM WAR, WATERGATE,

AND ECONOMIC STRUGGLES. DURING THE 1980S AND
1990S, TRUST IN THE GOVERNMENT FLUCTUATED,

TENDING TO CORRELATE TO GOOD ECONOMIC
GROWTH. IT REACHED A THREE-DECADE HIGH

SHORTLY AFTER THE 9/11 ATTACKS, BUT SINCE 2007
FEWER THAN 30% OF RESPONDENTS HAVE SAID
THEY CAN TRUST THE FEDERAL GOVERNMENT.

LEVELS OF TRUST IN STATE AND LOCAL
GOVERNMENTS ARE MEASURABLY HIGHER

THAN TRUST IN THE FEDERAL GOVERNMENT.
ACCORDING TO THE JANUARY 2020 EDELMAN
TRUST BAROMETER, 54% OF AMERICANS SAID

THEY TRUSTED THEIR STATE AND LOCAL
GOVERNMENTS TO DO WHAT IS RIGHT, WHILE

ONLY 43% OF AMERICANS HAD THE SAME
TRUST IN THE FEDERAL GOVERNMENT.

CITED REASONS FOR DECLINING TRUST IN
NATIONAL GOVERNMENTS INCLUDE

CORRUPTION, "POISONOUS PUBLIC RHETORIC,"
ECONOMIC INEQUALITY, A VOLATILE MEDIA

CLIMATE, "BREAKDOWNS IN THE RULE OF LAW,"
THE PERECPTION THAT INDIVIDUAL VOICES DO

NOT MATTER AND THAT THE SYSTEM IS RIGGED,
AND “GOVERNMENTS’ INABILITY TO PROVIDE

ESSENTIAL SECURITY AND HUMAN SERVICES.”

OVERALL TRUST IN THE NATIONAL
GOVERNMENT ROSE SLIGHTLY FROM 43% IN
JANUARY 2020 TO 46% IN APRIL. BY AUGUST,
62% OF AMERICANS SAID THE U.S. RESPONSE

TO THE PANDEMIC WAS LESS EFFECTIVE THAN
THAT OF OTHER WEALTHY NATIONS. BY

JANUARY 2021, THE SPRING TRUST BUBBLE
HAD BURST, WITH GLOBAL TRUST LEVELS
FALLING BACK TO PRE-PANDEMIC LEVELS.



TRUST IN LAW ENFORCEMENT
A DECEMBER 2018 CONGRESSIONAL

RESEARCH SERVICE REPORT FOUND THAT
OVERALL CONFIDENCE IN THE POLICE
DECLINED BETWEEN 2014 AND 2015,

REACHING A LOW OF 52%. BY 2017, THE
NUMBERS HAD RISEN, WITH 57% OF

AMERICANS SAID THEY HAD A “GREAT
DEAL” OR “QUITE A LOT” OF CONFIDENCE IN

THE POLICE, WHICH MATCHED A 25-YEAR
AVERAGE BASED ON GALLUP POLLING. 

IN 2018, PEW RESEARCH FOUND ROUGHLY
80% OF U.S. ADULTS SAID POLICE OFFICERS

CARE ABOUT PEOPLE AND HANDLE
RESOURCES RESPONSIBLY SOME OR MOST

OF THE TIME; OVER 70% SAID POLICE
OFFICERS PROVIDE FAIR AND ACCURATE
INFORMATION TO THE PUBLIC SOME OR

MOST OF THE TIME; AND 65% SAID POLICE
OFFICERS TAKE RESPONSIBILITY FOR THEIR

MISTAKES SOME OR MOST OF THE TIME.

THE CENTER FOR ADVANCING OPPORTUNITY’S 2020
REPORT, WHICH FOCUSED ON “AMERICANS IN
AREAS OF CONCENTRATED POVERTY,” FOUND

BLACK (35%) AND HISPANIC (18%) RESIDENTS ARE
MORE LIKELY THAN WHITE RESIDENTS (11%) TO SAY

POLICE TREAT THEM UNFAIRLY, AND BLACK (45%)
AND HISPANIC (25%) RESIDENTS ARE MORE LIKELY
THAN WHITE RESIDENTS (19%) TO SAY THE LEGAL
SYSTEM TREATS THEM UNFAIRLY. AT THE SAME

TIME, MORE BLACK (52%) AND HISPANIC RESIDENTS
(59%) THAN WHITE RESIDENTS (46%) SAY THEY

WANT POLICE TO SPEND MORE TIME IN THEIR AREA.

THE DEATH OF GEORGE FLOYD AT THE HAND OF POLICE
OFFICERS IN MINNEAPOLIS ON MAY 25, 2020 SPARKED
NATIONWIDE PROTESTS AGAINST EXCESSIVE USE OF

FORCE AND RACIAL BIAS IN POLICING. IN JUNE 2020, AN
AXIOS-IPSOS POLL FOUND 77% OF WHITE RESPONDENTS

SAID THEY TRUST LOCAL POLICE TO HAVE THEIR BEST
INTERESTS IN MIND, COMPARED TO JUST 36% OF BLACK

RESPONDENTS. A MARIST POLL THAT SAME MONTH
FOUND SIMILAR RESULTS: 70% OF WHITE RESPONDENTS
AND 31% OF BLACK RESPONDENTS SAID THEY HAVE “A
GREAT DEAL” OR “A FAIR AMOUNT” OF CONFIDENCE IN

THEIR COMMUNITIES’ POLICE OFFICERS TO TREAT BLACK
AND WHITE PEOPLE EQUALLY. 



TRUST IN THE PRIVATE SECTOR
ACCORDING TO A 2020 MORNING

CONSULT POLL, 55% OF AMERICANS
SAY THEY TRUST THE AVERAGE

AMERICAN COMPANY, BUT 60% OF U.S.
ADULTS SAY CORRUPTION IS

WIDESPREAD IN BUSINESS. THE 2020
GALLUP CONFIDENCE IN INSTITUTIONS
SURVEY FOUND SMALL BUSINESSES IN
PARTICULAR HAVE AMERICANS’ TRUST,
WITH 75% OF U.S. ADULTS SAYING THEY
HAVE “A GREAT DEAL” OR “QUITE A LOT”
OF TRUST IN SMALL BUSINESSES. ONLY

19% OF AMERICANS EXPRESSED “A
GREAT DEAL” OR “QUITE A LOT” OF

TRUST IN BIG BUSINESSES.

 THE JANUARY 2021 EDELMAN TRUST
BAROMETER REVEALED BUSINESSES ARE

THE ONLY INSTITUTION SEEN GLOBALLY AS
BOTH ETHICAL AND COMPETENT, THANKS
TO TRUST IN LOCAL EMPLOYERS. ON THE

WHOLE, BUSINESSES CAN CONTINUE
GAINING PUBLIC TRUST BY GUARDING

INFORMATION, EMBRACING
SUSTAINABILITY, AND TAKING

PRECAUTIONARY HEALTH AND SAFETY
MEASURES FOR EMPLOYEES. TWO-THIRDS

OF ALL RESPONDENTS SAID “CEOS SHOULD
TAKE THE LEAD ON CHANGE RATHER THAN

WAITING FOR THE GOVERNMENT TO
IMPOSE IT.” ANOTHER 68% BELIEVE CEOS

SHOULD STEP IN TO FIX SOCIETAL
PROBLEMS WHEN THE GOVERNMENT DOES

NOT.



TRUST IN SCIENCE & ACADEMIA
THE NATIONAL SCIENCE FOUNDATION FOUND THAT LEVELS
OF TRUST IN SCIENCE HAVE HELD STABLE SINCE THE 1970S.
ROUGHLY 70% OF AMERICANS “HAVE SAID THEY BELIEVE THE

EFFECTS OF SCIENTIFIC RESEARCH ARE MORE POSITIVE
THAN NEGATIVE FOR SOCIETY,” AND ON AVERAGE 40% OF

AMERICANS HAVE EXPRESSED “A GREAT DEAL OF
CONFIDENCE” IN LEADERS OF THE SCIENTIFIC COMMUNITY

WHILE LESS THAN 10% HAVE EXPRESSED “HARDLY ANY”
CONFIDENCE. THE GENERAL SOCIAL SURVEY IN 2018 ALSO

FOUND 89% OF AMERICANS BELIEVE SCIENTISTS WORK
TOWARD THE PUBLIC GOOD AND 88% BELIEVE SCIENTISTS

WANT TO MAKE LIFE BETTER. AS OF 2019, 86% OF U.S.
RESPONDENTS TO A PEW RESEARCH SURVEY HAVE “A GREAT
DEAL” OR “A FAIR AMOUNT” OF CONFIDENCE IN SCIENTISTS

TO ACT IN THE BEST INTEREST OF THE PUBLIC.

A 2017 YOUGOV SURVEY FOUND 80% OF U.S.
ADULTS SAID THEY TRUST SCIENTISTS TO PROVIDE

ACCURATE AND RELIABLE INFORMATION, BUT
OVER 70% SAID THEY ARE CONCERNED SCIENTIFIC

FINDINGS ARE INFLUENCED BY SPONSORING
COMPANIES OR ORGANIZATIONS. THERE ARE ALSO

MINOR DEMOGRAPHIC DIFFERENCES; PEW
RESEARCH FOUND THAT WHITE ADULTS AND

HISPANIC ADULTS ARE MORE LIKELY THAN BLACK
ADULTS TO POSITIVELY VIEW MEDICAL DOCTORS

AND RESEARCH SCIENTISTS, ALTHOUGH
MAJORITIES ACROSS ALL DEMOGRAPHIC GROUPS

STILL HAVE OVERALL POSITIVE VIEWS.

AT THE START OF THE CORONAVIRUS PANDEMIC, AMERICANS INDICATED THEY “OVERWHELMINGLY
TRUST THE CDC” TO HANDLE THE PANDEMIC AND SHARE ACCURATE INFORMATION, WITH TOTAL TRUST

FOR THE AGENCY AROUND 80%. THE SHARE OF AMERICANS BELIEVING THE CDC AND OTHER PUBLIC
HEALTH OFFICERS ARE DOING AN EXCELLENT OR GOOD JOB HAS SINCE FALLEN, HITTING 63% AS OF

AUGUST 2020. AT THE LOCAL LEVEL, AMERICANS’ BELIEF THAT “HOSPITALS AND MEDICAL CENTERS IN
THEIR AREA ARE DOING AN EXCELLENT OR GOOD JOB IN RESPONDING TO THE CORONAVIRUS

OUTBREAK” HAVE HELD STEADY SINCE MAY, AT AROUND 88% OF AMERICANS. A PEW RESEARCH SURVEY
CONDUCTED IN LATE APRIL AND EARLY MAY FOUND TRUST AND CONFIDENCE IN MEDICAL SCIENTISTS

AND SCIENTISTS HAD INCREASED SINCE THE OUTBREAK.



TRUST IN MEDIA
84% OF AMERICANS BELIEVE THE NEWS MEDIA IS
IMPORTANT TO DEMOCRACY, AND FOCUS ON THE

MEDIA’S ROLE TO “PROVIDE ACCURATE AND FAIR NEWS
REPORTS,” “ENSURE AMERICANS ARE INFORMED ABOUT
PUBLIC AFFAIRS,” AND “HOLD LEADERS ACCOUNTABLE

FOR THEIR ACTIONS.” AT THE SAME TIME, TRUST IN THE
MEDIA HAS BEEN FALLING FOR THE PAST TWO DECADES,

ALIGNING WITH “A PROFOUND SHIFT IN JOURNALISM,”
WHEN “ JOURNALISM BEGAN TO EMBRACE THE

NECESSITY OF INTERPRETATION.” THIS SHIFT “PLACES
GREAT RESPONSIBILITY ON READERS TO DISCERN FOR

THEMSELVES THE DIFFERENCE BETWEEN WHAT CAN BE
TRUSTED AS FACTUAL AND WHAT REPRESENTS A

REPORTER’S JUDGMENT."

ACCORDING TO A 2018 KNIGHT FOUNDATION REPORT, THE
PROPORTION OF AMERICANS WITH A “GREAT DEAL” OR

“FAIR AMOUNT” OF TRUST IN THE MEDIA FELL FROM 54%
TO 32% BETWEEN 2003 AND 2016. THE 2021 EDELMAN

TRUST BAROMETER REVEALED THAT GLOBALLY, 35% OF
PEOPLE TRUST SEARCH ENGINES, TRADITIONAL MEDIA,

AND SOCIAL MEDIA. MAJORITIES OF RESPONDENTS CITE
BIAS (75%) AND INACCURACY (66%) AS REASONS FOR

DECLINES IN TRUST. MAJORITIES OF AMERICANS ALSO
SAY THEIR TRUST IN THE MEDIA IS LIMITED BY THE LACK

OF MEDIA’S TRANSPARENCY IN HOW STORIES ARE
PRODUCED, WHERE THERE ARE CONFLICTS OF INTEREST,

AND WHERE FUNDING COMES FROM.

EVEN THOUGH OVER HALF (53%) OF U.S. ADULTS SAY THEY
OFTEN OR SOMETIMES GET NEWS FROM SOCIAL MEDIA, ONLY
40% OF THOSE NEWS CONSUMERS EXPECT THE NEWS THEY

SEE TO BE ACCURATE. OVER 60% OF AMERICANS BELIEVE
SOCIAL MEDIA HAS A NEGATIVE EFFECT ON THE COUNTRY,

WITH 28% OF THOSE RESPONDENTS CITING
MISINFORMATION AS THE PRIMARY REASON. ALMOST 70%

OF AMERICANS DO NOT TRUST SOCIAL MEDIA COMPANIES TO
DETERMINE WHICH POSTS ON THEIR SITES SHOULD BE

LABELED AS INACCURATE. BIG TECH COMPANIES SUCH AS
AMAZON, FACEBOOK, AND GOOGLE ARE FALLING FURTHER
OUT OF FAVOR WITH AMERICANS; IN EARLY 2021, GALLUP

REPORTED ONLY ONE IN THREE AMERICANS HAS A POSITIVE
VIEW OF BIG TECH COMPANIES, A DECLINE FROM 46% IN

AUGUST 2019.

89% OF AMERICANS WERE FOLLOWING THE MEDIA
CLOSELY IN MARCH 2020, BUT 62% THOUGHT THE

MEDIA WAS GREATLY OR SLIGHTLY EXAGGERATING. AN
APRIL 2020 IPSOS/USA TODAY POLL FOUND 46% OF

AMERICANS TRUSTED THE MEDIA TO REPORT
ACCURATELY ON THE CORONAVIRUS, AND AN EQUAL

46% DID NOT. AN AUGUST 2020 EDELMAN REPORT
FOUND 49% OF AMERICANS ARE GETTING MOST OF

THEIR INFORMATION ABOUT THE CORONAVIRUS FROM
MAJOR NEWS ORGANIZATIONS, AND 46% OF AMERICANS

SAY “THEY WILL NEVER BELIEVE INFORMATION ABOUT
THE CORONAVIRUS” IF THE ONLY PLACE THEY SEE THAT

INFORMATION IS ON SOCIAL MEDIA.

https://www.pewresearch.org/internet/2020/08/19/most-americans-think-social-media-sites-censor-political-viewpoints/
https://news.gallup.com/poll/329666/views-big-tech-worsen-public-wants-regulation.aspx


TRUST IN COMMUNITIES & EACH OTHER
OVER 60% OF RESIDENTS IN NORWAY, SWEDEN,

AND FINLAND THINK MOST PEOPLE CAN BE
TRUSTED. HALFWAY AROUND THE WORLD,

FEWER THAN 10% OF RESIDENTS IN COLUMBIA,
BRAZIL, ECUADOR, AND PERU BELIEVE THIS.

OVERALL, THE 2021 EDELMAN TRUST
BAROMETER FOUND PEOPLE WORLDWIDE HAVE
MORE TRUST IN THEIR FELLOW CITIZENS AND

THEIR OWN EMPLOYERS THAN THEY DO IN CEOS,
JOURNALISTS, AND GOVERNMENT LEADERS
(ALTHOUGH TRUST IN ALMOST ALL SOCIETY
DECLINED AT LEAST SLIGHTLY FROM 2020). 

IN THE U.S. LEVELS OF TRUST ARE NOT AS HIGH AS GLOBAL AVERAGES. A
2019 PEW STUDY OF TRUST AND DISTRUST IN AMERICA FOUND AMERICANS’

TRUST IN EACH OTHER HAS DETERIORATED IN THE LAST TWO DECADES.
THIS LACK OF CONFIDENCE CAN EXTEND INTO ALL SECTORS OF THE

COMMUNITY, FROM GOVERNMENT TO SCHOOLS TO THE ENVIRONMENT.



HOW TO BUILD TRUST
MISUNDERSTANDINGS BETWEEN POLICE AND CITIZENS HAVE
GIVEN RISE TO AN ISOLATED POLICE CULTURE IN WHICH FEW
OFFICERS ARE HELD ACCOUNTABLE FOR VIOLATIONS. THOSE

WHO DO FACE DISCIPLINE “ARE OFTEN ALLOWED TO RESIGN IN
LIEU OF TERMINATION,” SO THEY MAY BE HIRED BY ANOTHER

AGENCY.  CITIZENS CAN REACH OUT TO BOTH POLICE
OFFICERS AND CONSTITUENTS IN THEIR COMMUNITIES, OR
SUPPORT AND VOLUNTEERING WITH GROUPS WORKING TO

BRIDGE GAPS AND REBUILD TRUST BETWEEN COMMUNITIES
AND LAW ENFORCEMENT PERSONNEL. RESEARCHING

POLICING REFORM OPTIONS AND THE FACTS DRIVING THEM IS
ANOTHER WAY TO START BECOMING MORE INVOLVED AND

BETTER UNDERSTAND THE SITUATION.

MAJORITIES OF U.S. ADULTS INDICATE THEY ARE MORE
TRUSTING OF SCIENTIFIC STUDIES WHEN THE DATA IS
AVAILABLE TO THE PUBLIC OR HAS BEEN REVIEWED BY

INDEPENDENT COMMITTEES, AND THEY ARE LESS
TRUSTING WHEN THEY KNOW INDUSTRY FUNDING WAS

INVOLVED IN STUDIES. RESEARCHING AND GETTING
INVOLVED IN SCIENCE-FOCUSED INITIATIVES, TASK

FORCES, AND COMMISSIONS IN YOUR COMMUNITY  IS A
WAY TO BECOME A CAREFUL CONSUMER OF SCIENCE.

ASK QUESTIONS ABOUT RESEARCH AND HOW
INFORMATION IS DISSEMINATED.

BIAS, INACCURACY, AND FAKE NEWS ARE THE MOST PREVALENT
CONCERNS WHEN IT COMES TO TRUSTING MEDIA SOURCES. THE RAND

CORPORATION’S TRUTH DECAY PROJECT TAKES A LOOK AT THESE
CONCERNS, INVESTIGATING HOW THE RISE OF SOCIAL MEDIA AND

POLITICAL AND SOCIAL POLARIZATION HAVE CONTRIBUTED TO “THE
DIMINISHING ROLE OF FACTS AND ANALYSIS IN AMERICAN PUBLIC

LIFE.” NEWS ORGANIZATIONS CAN TAKE THE STEPS TO EXPLAIN
THEMSELVES, SUCH AS BEING MORE TRANSPARENT IN HOW THEY

GATHER THEIR NEWS, HOW THEY ARE FUNDED, OR WHY THEY CANNOT
DIVULGE A SOURCE. ANOTHER IDEA IS LABELING TECHNOLOGIES; MUCH
LIKE LABELS THAT “INSTILL CONFIDENCE IN OUR FOOD, MEDICINE, AND

OTHER CONSUMER GOODS,” SUCH LABELS OR DISCLAIMERS COULD
ALSO WORK TO “INSTILL TRUST IN THE NEWS, VIDEO, PEOPLE, AND

ORGANIZATIONS WE ENCOUNTER ON SOCIAL NETWORKS.”

“ONE OF THE PRIMARY REASONS OUR NATION’S FOUNDERS ENVISIONED
A VAST PUBLIC EDUCATION SYSTEM WAS TO PREPARE YOUTH TO BE

ACTIVE PARTICIPANTS IN OUR SYSTEM OF SELF-GOVERNMENT.” TODAY,
ONLY 23% OF AMERICAN 8TH GRADERS ARE PROFICIENT IN CIVICS AND

ONLY 18% ARE PROFICIENT IN U.S. HISTORY. THE CENTER FOR CIVIC
EDUCATION AND THE NATIONAL CONSTITUTION CENTER OFFER

RESOURCES TO HELP TEACHERS INCORPORATE CIVICS ISSUES IN THE
CLASSROOM. SERVICE-ORIENTED EXTRACURRICULARS CAN GIVE
STUDENTS A VOICE IN HOW THEIR SCHOOL OPERATES. SERVICE

PROGRAMS LIKE AMERICORPS ALLOW PARTICIPANTS TO WORK WITH
AND IN COMMUNITIES. INDIVIDUALS AND COMMUNITIES CAN REACH
OUT TO EDUCATORS, SCHOOL ADMINISTRATORS, AND EVEN SCHOOL
BOARDS OR BOARDS OF EDUCATION TO UNDERSTAND HOW SCHOOL

DISTRICTS TEACH CIVICS, AND WHAT OPPORTUNITIES HAVE THE
POTENTIAL TO BE INCORPORATED INTO CURRICULA.


